
Amplifying Member Voices: 
Communication Creators Community



What makes a great communication?



Telling the story vs providing information

Let’s take a look at a few TikTok videos 

How to make a purse: 
https://www.tiktok.com/@riptiderocco/video/7211330128146631979

Starbucks union-busters:
https://www.tiktok.com/@sbworkersunited/video/7207800222846602538

https://www.tiktok.com/@riptiderocco/video/7211330128146631979
https://www.tiktok.com/@sbworkersunited/video/7207800222846602538
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Communications Creator Community



Goals
1. Members tell stories directly
2. Respond quicker
3. Amplify local communications 



❑ Build infrastructure for 2025 when 80% of 
membership in negotiations

❑ Current fights: St. Francis, Chino Valley, organizing 
campaigns

❑More authentic communications from local 
messengers



Local communications organizer

Anticipated time commitment: 2-3 hours per week

Duties to include building group of communicators across 
your local and being the point of contact for your local and 
headquarters



Each local will have a single point of contact who owns 
communications

Each local will have a single point of contact within the 
UNAC/UHCP Communications team



Tools and support for creator community:
• C-trip portal with shared materials
• Easy-to-use design program



Tools and support for creator community:
• Monthly virtual meetings
• WhatsApp group chat to share other local's posts and ask 

and answer questions
• Coordination on campaigns, expanded capacity, and 

allows local officers to operate in their zone of genius



By April 4, please send me the following information about your 
local C-trip organizer: name, personal email and phone number

Send to:
📧 Christy.McConville@unacuhcp.org
📱 Text message: 909-451-3581

Reach out if you need help selecting someone

mailto:Christy.McConville@unacuhcp.org
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